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PMA Digital Printing Initiative Successfully Launches 

During Busy Holiday Season

In-flight Video News Release (VNR) promoting digital photography 

and the printing of pictures reaches 5 million travelers

Jackson, MI – Photo Marketing Association International (PMAI) continues the momentum of its Digital Printing Initiative with the placement of a video segment promoting digital prints on American Airlines this month. Since October, PMA has developed a number of programs, including a video segment appearing now on American Airlines flights, designed to help consumer awareness of getting prints made from their digital cameras.

“From day one, the program’s momentum has been strong,” said Ted Fox, executive director, PMA. “This Digital Printing Initiative is already doing what it was intended to do – to inform consumers of the options available to them to preserve their precious photographic memories with high quality prints that can be easily shared.” 

In October, PMA produced a video for a 90-second VNR to appear during the month of December on American Airlines’ InFlight Journal news program as part of their CBS Eye on America news series. This program is expected to have a viewership of more than 5 million consumers. The video focuses the importance of getting prints from digital cameras. Output alternatives are featured – showing the variety of options for retail, online and at home printing. PMA will be making this tape available for local media usage. The footage can be seen at www.prints-are-memories.com/video.

Other recent activities:

On December 1st, the PMA Qualified Digital Processing Center program was launched. This marketing program is backed by print ads from PMA’s Digital AdMaker 2 to help identify and build consumer awareness of retailers offering digital photography print services. To date, nearly 10,000 retail locations have been registered for the program. These locations will be listed in “Find a Photo Lab” function on the www.prints-are-memories.com site.

PMA is committed to help consumers have as great an experience with digital imaging as they have had with film. This Web site provides an unbiased source of information to help consumers better understand digital imaging as well as the output options available to them, whether printing at their local retailer, at home, or online. This site is also filled with picture-taking ideas and creative uses for consumer’s digital photos. This visually appealing Web site is part of an industry-wide educational campaign designed to help consumers as they make digital photography a part of their daily lives. 

On November 18th, the PMA prints from digital initiative was featured on a satellite media tour (SMT) hosted by John Owens, editorial director of Popular Photography magazine. During the course of the live feeds, Owens delivered PMA’s key messages including “high quality photo prints are just as easy to make from digital media as they are from film” to “consumers should ask their retailers for ‘digital negatives’ (in the form of images burned onto CD) when they have their prints made”.  Owens also announced the launch PMA’s new consumer Internet Web site of www.prints-are-memories.com.

On November 11th, Gary Pageau, PMA Associate Publisher – Editorial, was interviewed on the nationally syndicated Shutterbug radio program where he discussed digital cameras, their features and functionality and output alternatives for hard copy prints.

About PMA

For 79 years, PMA has served as an international trade association for the changing needs of the expanding photo imaging industry with more than 20,000 members in 100-plus countries, headquartered in Jackson, Mich. In addition to the United States, there are membership offices in the United Kingdom, Germany, Canada, Australia, Brazil, New Zealand, Italy, France, Czech Republic and Russia.

PMA membership is open to any firm doing a substantial portion of its business in photo imaging retailing, processing (digital and silver halide) or service work. Cooperating memberships are held by firms that manufacture or distribute products or services for the imaging industry. PMA provides more than 100 services to its members, and holds the world’s largest annual photo imaging trade show, typically drawing well over 700 exhibitors and approximately 25,000 to 30,000 attendees. 
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